How do we do it

Elimination of complex / Hours per week reduced

cumbersome planning
spreadsheets Less time spent on wasted
misaligned work

Removal of numerous
email chains and Improved costs / result
communications ratios

Consistent required fields,
notes and instructions improve
briefing standards,
helps identification of poor brief

Create
writing and reduces work

Aids proper briefing of agencies
and reduces concept iterations

Templated briefs that centralise
and reuse information

Hours per week reduced

Removal of numerous Legal hours per week
emails chains and reduced

communications
Reduced amendment costs

Sending out incorrect / non-
compliant communications Reduced agency production
cost overruns

Reduced risk exposure

Allow information to captured
E once and shared with/
xeCUte published to other systems
automatically (e.g. email,
marketing automation)

Enforceable workflows and
checklist management create
consistency around deadlines

Hours per week reduced

Elimination of manual
processes to collate results Real time results improve the
from multiple speed and quality of decision
systems making
Improved ROI

Our modular approach enables marketers to improve productivity at any stage of the
marketing lifecycle, one step at a time. This means you can start to take control of marketing
at your point of greatest challenge, in a way that suits your business needs and without
disruption to any of your other processes.
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https://www.transcend-360.com/marketing-operations-2/

